






Consumers can interact with 
brands anywhere and 
everywhere in any means

Consumers’ decision to purchase 
happen at anytime thanks to 
digital transformation 

Beyond product functionality, 
consumers are convinced by 
value and purpose  









THOUGHTFULLY & 
TRUSTFULLY

CONNECT

AND IMPROVE

BRANDS

CONSUMERS 

















INTEGRATED MARKETING 
COMMUNICATION

CORPORATE BRAND
COMMUNICATION

PERFORMANCE
MEDIA BOOKING 

CRISIS MANAGEMENT 

INFLUENCER MARKETING 

BRAND EVENT & ACTIVATION 

CONTENT DEVELOPMENT & 
PRODUCTION 



LIVE MARKETING BRAND CLOUD 

BRAND PURPOSE CONTENT E 

New way to do IMC - combines the 
power of data, creativity and commerce 
to empower brand's performance

Open-access tool kit for brands to 
discover and deliver brand value  

Transform all offline marketing activities 
into online platforms, real-time interaction 
to optimize consumers’ experience via 
multiple creative online formats

A Content hub for viral published 

contents, movies, series, 
gameshows & original formats 
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http://www.youtube.com/watch?v=_jIbpUj82-s
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1. CORPORATE PR
•Reputation management
• Issue & Crisis management
•CSR
• Internal communication
• Thought Leadership

2. PUBLIC AFFAIR
•Media Relation
•Government Relation
•Networking

3. RETAINER PR
•Corporate and Brand Strategy
•Press Office
•Content Development and 

Execution
•Media Engagement
•Media Training 
•Competitor analysis
•PR Projects Implementation and 

Marketing Counseling

4. CONSUMER PR
• Strategic Planning
•PR Implementation
• Thought Leadership
•Content Marketing 
• Influencer Marketing 
•Award Programs

5. BRAND PURPOSE
• Strategic Planning
•Uncover path to purchase 
•Build ecosystem to deliver CTA 

1. INTEGRATED DIGITAL STRATEGY
•Discuss Business Objectives
•Data-driven insight
•Path To Purchase
• Integrated campaign led by Digital

2. DIGITAL MARKETING & PR
•Digital PR
•Measure Digital PR/Activation 

Effectiveness
•Digital marketing Activation

3. DIGITAL CRM/CUSTOMER CARE
•Digital CRM
•Customer care on Social Media
•Contextual Customer care

4. INFLUENCER MARKETING
•Clear Methodology
• Scanned by Tool & Filter by Human
•Answer Communication Objectives
• Focus on real influencers who can 

reach the right target

5. VIDEO MARKETING
•Video content on innovative format 
•Data-driven insight & content
• Short-form & mobile first

6. MEDIA & DATA-TECH 
ORCHESTRATION
•Programmatic Media Buying
•Data-driven Optimization
•Data/Media/Creative Planning
• Tech Solution

Golden Digital _Credentials_2019 .pdf


1. EVENT
•Corporate Event 
•Conference & Symposium
•Award & Anniversary
•Gala dinner & Luxury Banquet

2. CAMPAIGN FOR BRAND 
ACTIVATION
•Product Launching
•Booth Roadshow & Parade
•Mall Event 
•Consumer Event 

3. ENTERTAINMENT
• Festival
•Music show/ Classy concert 
• Fashion show

4. TRADE MARKETING TOOL
•Door to door sales
• Telemarketing
•Direct mail 
•POSM & Production installation

5. FAIR PLANNING & ORGANIZING

6. INTEGRATED MARKETING

7. LIVE MARKETING
•Online Event: Tranformation to 

MULTI-INTERACTION & LIMITLESS 
CONNECTION
•Online Training: Exciting convenient 

& efficient training – workshop
• Social Activation: a complete 

activation solution

1. CONTENT DEVELOPMENT & 
PRODUCTION
•Corporate Video Clips 
• Inspirational Clips
•Viral Clips
• Year end party Clips
• TVC Production 
•Web Series 

2. TALENT/KOL MANAGEMENT
•KOL content management
•KOL management 

3. TV SHOW 
•TV Show production
• TV Series production 
• TV show & TV series licensing

4. MEDIA PLANNING & BOOKING

1. INFLUENCER STRATEGY

2. INFLUENCER BOOKING & 
MANAGEMENT

3. INFLUENCER VISUAL & 
CONTENT PRODUCTION

4. INFLUENCER CO-PROJECT

5. INFLUENCER EVENT 
ORGANIZATION

6. INFLUENCER STUNT

7. INFLUENCER SHOOTING

8. CONTENT2COMMERCE 

Golden Event.pdf



