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The world we live iIn now
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HUMAN TO NATURE HUMAN TO HUMAN BUSINESS TO REAL POTENTIAL



TO STAY GROUNDED
AMIDST THE CHAOS

WE NEED

O\

TO..

SRCEOM

DISCONNECTION

Counter
volatility
with VISION

Meet
uncertainty
with UNDERSTANDING

React to Fight
complexity ambiguity
with CLARITY with AGILITY

Bob Johansen - “Leaders Make The Future"



UINSHYAVC
TOUCHPOINTS

Consumers can interact with
brands anywhere and
everywhere in any means

FACING CHALLENGES,
ENTERPRISES ARE

DETERIMINIED

TO STAY

CORINIECTIED

WITH

CUSTOMERS

IN AN EVER-EVOLVING REALITY
OF VUCA...

NONEEINEAR
PURCHASE JOURNEY

Consumers’ decision to purchase
happen at anytime thanks to
digital transformation

CORNISUMIERS SIEEK
BEYOND USEFULNESS

Beyond product functionality,
consumers are convinced by
value and purpose



“The business that leaders in today, is the
business of transforming awareness...

There is deep longing for more
meaning, for connections.”

Otto Scharmer
Senior lecturer - MIT



...and we, at Golden, share the desire
and responsibility to assist brands

B rostay (90 O

CONNECTED (@)

‘Vx USURNIE: F:
CONSUMERS
and generate values that matter
O in The VUCA world.




We aspire to

TURN COMMUNICATIONS
INTO REAL VALUES

prell 15N




VALUES TRAT

AND IMPROVE
CUSTOMIER
EXPERIENCE
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Our focus lies in NURTURINC THE
TRUST AND VALUES between our
brands and consumers 1O [IMPROVE
CUSTOMER EXPERIENCE




/
J Because by improving customer experience,
' we could increase revenue growth...

IMPROVE CUSTOMER RETENTION

IMPROVE CUSTOMER SASTISFACTION o

INCREASE CROSS-SELLING & UP-SELLING .

https//www.business2community.com/consumer-marketing/customer-experience-
retention-single-best-way-increase-revenue-02043183




Act Advocate




..facilitated by our 5A customer
experience designation that deepens
&y connections through every step and
i brings out brand integrity for optimal
- business growth

Advocate




Delivered by our ecosystem of comprehensive expertise
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G@LDEN PUBLIC RELATIONS

G@LDEN SCREEN PRODUCTION

G@LDEN EVENT ¢

ella




At each stage of
the 5A journey, we
equip brands with
services focusing
on delivering real
value and high
quality
connection with
consumers

N




Influencer
Marketing

Video Marketing
Launching event
Viral videos

TVC production
PR & Digital stunts

Corporate PR
Consumer PR
Integrated Digital
Campaign
Influencer Co-
project

A4 4
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SCLUTION

Consumer PR
Digital CRM
Influencer
endorsement

N

Trade Marketing
Live Marketing
Brand Activation
Social Activation
Performance
Marketing Affiliate
Marketing

Brand Purpose
CSR
Crisis management



N oA
.ﬁ% INTEGRATED MARKETING

CRISIS MANAGEMENT
VIEW COMMUNICATION @

O CORPORATE BRAND
COMMUNICATION

BRAND EVENT & ACTIVATION

000
o

Q CONTENT DEVELOPMENT &
E) ) PRODUCTION

=
] i'?l'@] INFLUENCER MARKETING

& PERFORMANCE
A \S & 4 MEDIA BOOKING

SOLUTION



™
- LIVE MARKETING
LIVE

Transform all offline marketing activities
into online platforms, real-time interaction
to optimize consumers’ experience via
multiple creative online formats

CONTENTE

| XX
? A Content hub for viral published
contents, movies, series,

gameshows & original formats

A4 4

~COMML
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BRAND CLOUD

New way to do IMC - combines the
power of data, creativity and commerce
to empower brand's performance

BRAND PURPOSE

Open-access tool kit for brands to
discover and deliver brand value



LUWVE MARKETING

ABBOTT NATIONAL
KICK-OFF verm mEAL-TIME 1N

by G@LDENEVENT

ABOUT

This event is the ABOTT’S FIRST-TIME-EVER
LIVE NATIONAL SALES CONFERENCE

[FOR CUSTOMER EXPERIENCE

) Abbott
v CONNECT 1,000 ABBOTT staff across Vietham R ' — 4l .
v HIGHLY-INTERACTIVE ONLINE teambuilding & OO | = ! _ B Genndeneartouson
conference ‘ -

v 3D IMMERSIVE ONLINE PLATFORM that
deliver the message of event.

[FOR BRANDS CROWTH

EPD ., LE MEETING

Abbott

v SUCCESSFULLY ENGAGED employees nationwide R ;_mmmm %
. GILITY SPEED

v INSPIRED COMMITMENT FROM EMPLOYEES for -

next year mission

compemviness
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ERAND PURPOSE
STRORNGBOW ClDER

DISCLOSE & CHEER THE CHILLING LIFESTYLE OF THE
YOUTH TO LEAD THE CIDER“CHILL"PLATFORM

by G@LDEN DIGITAL

[FOR CUSTOMER

Functional benefits: deliver bifterness Functional benefits: sweet & sour taste Functional benefits: deliver

Feeling benefits: boozing. upbeat, made from fermented apple juice with sweetness for thirst quenching

attention on me, it's my social status & 4.5% alcohol Feeling benefits: deliver

face value, manhood Feeling benefits: tipsiness, refreshment, refreshment

Occasion: get high, high-energy rejuvenation Occasion: mostly food paring LOW ENERGY

pushing I occasions with being sober.
For ex: upbeat moments such as
parties, feasts, events, clubs

Strongbow tackles the youth'’s chilling lifestyle and
gives it a name, the “chill” moment, simultaneously
cheers up that moment even more with its No.1
fruity cider.

(*) Promind Strongbow Sleek Report
Juty 2017 (sicle 16)

[FOR BRANDS

2 Uive your
GROWTH G e CONSUMPTION
IOH EHERGY "HEINEKEN Open your world OCCASION

Become the leading cider brand in Vietnam
& own the “chill” platform in 2019 & 2020.
v 2019:

- Massive social interactions & earned media:

HANH TRINH NAY CHILL PHET i
600k+ 20M+ #H2 STRONGBOW ft. DEN VAU ‘
social interactions  free mentions SOCIAL BUZZ in May “ Quang "’"(‘:;?7:"2/0"1‘9')"“3 Trang W'/ CA KE QUAN XA
i .

- Booming responses:  2M 25k

Samplings event attendants

NHA HANG HOANG YEN

Chudang trinh khuyé&n mai tai chudi nha hang Hoang Yén:

- Tang ngay 01 tui canvas Strongbow cho khach hang ¢6 QR code &
c6 order Strongbow trong héa don.

- Thai gian dp dung: Tat ca cac ngay trong tuan tir 17/12/2019 -
18/01/2020

v 2020: Massive trending & traffic

5

30M+ #8 On Youtube 8,500 : . . ; B " : = } uang:om«humm%@@@ ’-'

MV views #H4 on spotify landing page traffic



CONTENT E

THE BEST ONLINE MARKET FOR CONTENT TRADING
WHERE CONTENT OWNER AND INVESTOR CAN MEET

EACH OTHER

[FORk CUSTOMER
EXPERIENCE

A content hub that offer more public, transparent
and convenient choices of content by connecting

development opportunities and changing
traditional content trading behavior

[FOk BRANDS
ROLES

Connect, analysis user behaviors, content

consumption to provide best marketing solution by
data to 20 Mil consumers through 5000+ contents

and 1000+ format.

1,000 5,000
INITIAL CONTENTS PRODUCED CONTENTS
INCLUDING FORMAT, INCLUDING
SCRIPTED CONTENT, GAMESHOW, DRAMAS,
NON-SCRIPTED MOVIES, WEBDRAMA,
CONTENTS... SITCOM...
20,000,000

DATA FROM USERS, FOLLOWERS...

https;//contente.vn/

by G@LDEN SCREEN PRODUCTION

Muabannéidung  Dichwqungcdo  Giithiéu Tintc  Lénhé

= content-& [ s

o e o v

toarrmese v, wienlermaen CONLENE - @
CO Gl TREN

CONTENT.E

€O THE BAN QUAN TAM

il

EXCLUSIVE CONTENT PARTNERS

Btu§§e9d Fahilm = Banijay nsmﬁum

Sitcom series and ‘
channel

di nd i mat al d US based TV content channel
movies scripted, non-scri med content for Vietnamese

(3] Oa@ WED 1,000+

NETW@RK

Entertainment content d‘
chan

Langest content and
chan nel etwokfo

Content creators, editor,
producer, script writer, format
creator..joined our network

Entertait me( xxd




A much improve customer experience empowered
through deep understanding of creativity and data
combined to facilitate commercial deal at their
most convincing touch points.

Brand can define an optimal customer experience
to strike commercial success through combining
power of data, creativity and commerce.

 Phase Engagement SO : :

o Activity ve Minigame

{
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Combines the power of data, creativity and commerce to empower brand's performance

Creativity

BRAND PURPOSE

TRADITIONAL MARKETING FUNNEL

Awareness Trigger
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TIME-BASED CAMPAIGN MODEL

i

Time Jan Feb March April g 1 Maximize Reach at

Social
PR

Engage

connect to build favorabilty &

consideration

KOLs

‘Gonversion ssmpaign: {irsfic & purchase)

" TIME
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MABEBEOTT CROWIA

by G@LDEN DIGITAL

"KINDERGARTEN READINESS" - A STRATEGIC PLATFORM
TO ACCELERATE BUSINESS GROWTH BY ESTABLISHING A
WINNING DRINKING OCCASIONS FOR KIDS

[FOR CUSTOMER
EXPERIENCE

To establish a winning drinking occasion (2box RTD/day
+ 1 cup powder before sleep) to convert non-user,
accelerate liquid milk trend & reach rural market, we
build up a new strategic platform “Kindergarten
readiness” & creative concept highlighting product’s
function (help kid taller & smarter) conveying the
context (kindergarten) & insightful ideas to our
consumers

[FOk BRANDS
GROWTTH

v Become the only one formula milk brand

growing up while the industry going down
(According to Younet Media)

v More than 100K uUsers’ data collected
v More than 80K contest attendants

v 40M Youtube video views

MV “Cung Dam Nha”

Series iTVC “Hop Nho Ma Cao”
MV “Tuyet chieu cao het y”
MV Li Xi Tet Lon

iTVC/MV (HERO ASSET)

>l . EDUCATIONAL CONTENT

LLLL iy Series Livestream with Expert

o ‘ Digital Book (tips & tool for mom)
CONCEPT

R EA D I N E SS ' . svﬁi?;:wga'?tiHL'(’)PKlds Webtretho

FANPAGE always on content
Follow up consumer, share useful
information, updating brand activities,
always listen & answer consumer
concern

: GROW

GIFT/POSM ON OFFLINE \G—-‘*/E,En%/ 3
Promotional item
Contest’s gift

‘ WEBSITE/MICROSITE .

Manage content by campaign &
LEAD GENERATION XIZ7 ciamp Brand's site

Collect data & give sample Build new microste for eac|

campaign




TIGER

AN AGILE AGENCY INITIATIVE TO STRIKE CLIENT BUSINESS
GROWTH BACK AMIDST POST COVID SOCIAL DISTANCING

[FoR CUSTOMER
EXPERIENCE e pUONGPHO

|
ot

The street vibes are caged when the pandemic arrives.
Golden tends to make Tiger the pioneer who wakes-up
the heartbeat of the street - Lifeblood of the city with the

idea “ROAR YOUR COURAGE, UNCAGE THE STREET TVC
VIBES”, celebrating all the coming-back moments with Tiger Road Your Courage - Uncage Street
Vibes

Tiger men, urging them to roar their courage, uncage
street vibes and bring the life back

[FOk BRANDS
GROWTTH

It takes only 1T month from briefing section to aring
day during social distancing time & the result is stunning

v over 1300 participants for social engagement

v 48 Buzz score in total | OOH

Interactive/Immersive
display in elevator and on

v 152.25 Brand mentions the street

v'26.25 Audience scale score

by G@LDEN DIGITAL

r

DANH THUCDUONG PHO
DA ——

ON-TRADE PROMOTION

" Promotion “1st round on Tiger”

SOCIAL SEEDING

Engaging activity on Fanpage
Seeding on Public communities


http://www.youtube.com/watch?v=_jIbpUj82-s

ROMANG

"ROMANO RITUAL OF SUCCESS" - AN INSIGHTFUL
BRAND PLATFORM TO ACCELERATE BRAND
BUSINESS GROWTH THROUGH CULTURAL

by G@LDEN DIGITAL

NUANCES
ok CUSTOMER
[EXPERINENCE — LI —

. @ i ons
The fact that Romano’s customers only buy its Shampoo ‘3 iy 3 ; ;‘ °
or Shower becomes the brand’s nerves. By leveraging the L?ﬁ;‘k:‘u’:i_‘,‘NG 2 | ‘g 3 ju___‘

platform “Romano Ritual success” established in 2020,
we glorify Romano Groom Regime through the message
SCENT OF NEW YEAR SUCCESS in Tet 2021, encourage
Romano men to take the extra step in grooming to get
ready for the good departure facilitating their whole
year success

o .74 KEY VISUAL
‘W . Len Huong Khoi Thanh Cong

. SOCIAL

20MANO 1&RY" cHALLENGE -
[FOR BRANDS ; . ARFILTER _
CROWTH DIGITAL DISPLAY LEN HUONG  congens Khoi Thanh S 4
Interactive/Immersive KH6| THANH

display in digital

CONG

FANPAGE AWO

CONTENT EC PROMOTION
Promotion buying combo “Len
Huong Khoi Thanh Cong” to
receive gift

v 100,000K engagement on Fanpage

v Over 1K participants joining social contest

Content follow up real
time occasion &
attractive format on
Fanpage

v'5.9M+ video views



ZAVICERIVA

LAUNCHING

INTERACTIVE
VIRTUAL BVENT

by G@LDENEVENT

ABOUT

This event aims to LAUNCH NEW SOLUTION for
unmet need multi-resistant bacteria

[FOR CUSTOMER EXPERIENCE

- o

N 3D STAGE BACKGROUND

v" IMMERSIVE MOTION 3D STAGE to create
impressive welcome scene

v INTERACTIVE ACTIVITIES operated on both
mobile and desktop

v' REAL-TIME KEYING TECHNOLOGY in 3d
environment to create realistic view.

[FOR BRANDS CROWTH

v" Successfully launch the product to all employees
which is UPTO 300 PARTICIPANTS

wS
£;
=
35
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=
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SARNOIF]

IN YOUR HANDS
VIRTUAL EVENT 2021

ABOUT

This event aims to LAUNCH NEW SOLUTION for
unmet need multi-resistant bacteria

[FOR CUSTOMER EXPERIENCE

v 3D REAL-TIME INTERACTIVE EVENT HALL to
create impressive welcome scene

v INFORMATIVE EXPERIENCE ACTIVITIES
operated on both mobile and desktop

[FOR BRANDS CROWTH

v" Private exclusive online event UPTO 1430
PARTICIPANTS

by G@LDENEVENT

3D REAL-TIME INTERACTIVE EVENT HALL

Pro————————— ?
9 =
29 01 52 WLEN
Gio Phut Giay

= CHUNG TA CUA HIEN TAI

¥ DAI BIEU DA TRAI NGHIEM NHIP SONG SOI DONG -’ KHONG SO

\ VAI TRO CUA VAC-XIN TU GIA CONG HOP. XIN M&I
THAM DY HOI THAO CHINH THUC TAI:

o CLICK DE THAM DU NGAY
zoom

Hodc s dung thdng tin chi tiét sau diy dé tham gia. -

Nz ) Ih z00om.ush

1D: 874 3805 0362 Password: 240972

INFORMATIVE EXPERIENCE ACTIVITIES



by
G@LDEN

We organized a stunning game-show for young,
talented central people who love the music of
Vietnam'’s central with the participation of top stars

. At the same time, it
is also an opportunity, a launching pad for the talents of
the Central region to shine with their individuality, burn
with passion for singing and strongly spread the pride of
their homeland.

L WU DONG
L i 500 T
1Al THU

. -
A
L

. 8

'S
¥

On social medias Online and offline

P

Increases in brand voice at Central




GUARDIAIN]

THE MOST CARING, CREATIVE SOCIAL
MEDIA CONTENT

[FOR CUSTOMER
EXPERIENCE

Proudly to be Guardian’s social media retainer, we
managed official fanpage and created social content.
The new, youthful content targeted to gen Z that brings

a lot of stunning achievement to Guardian during Covid
19 pandemic.

[FOk BRANDS
ROLES

1M engagement  1,2M reech

On social medias Online

Sale Increases in gen Z segment

BONG TAY TRANG
GUARDIAN

G@LDEN SCREEN PRODUCTIO

= v S

|
MUA [SPTES .- ‘
- |
guardian ,
gt , %
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B
S(IA TAM : a0
DUONG AM GUARDIAN & v

- % buone im X500

"~ DA CANG SANG, TRAN TY TIN




by
G@LDEN SCREEN PRODUCTIOMN

8 BARIK

THE KPI-DRIVEN MEDIA PLANNING AND BOOKING

[FORk CUSTOMER
EXPERIENCE

A long-term media partner of MB bank which is
majoring in TVC, radio, offline media booking.

Promote Mbbank APP to many big celebrities to help
MB Bank gain huge number of official bank accounts
registered by users

[FOR BRANDS
ROLES | €
e TAI KHOAN TV QUY
S0M reach 185% — moAN rodn wikwpni
Online and offline Increase in share of 80 Lizate i e
voice at HCMC

Tai App ngay
i (SR APP

[Ofs3
)
it
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SAMSUNG GALAY WATCR &

CLAIM THE WATCH A QUALITY CREDENTIAL
ENDORSED BY NATIONAL OLYMPIC TEAMTO
INSPIRE THE YOUTH’S SPORTY LIFESTYLE

[FoRk CUSTOMER
EXPERIENCE SAMSUNG ‘ @ thegioididong

. LE KY KET HQP TAC CHIEN LUGC NGANH HANG BONG HO & THIET B| DEO
PR stunt by Golden tends to facilitate the GIUA SAMSUNG & THE GIGI DI DPONG
endorsement from the National Olympic Team to TP Ho ChMinh,nghy 15 thing 10 nim 2020

claim Galaxy Watch 3 as the most advance Galaxy
watch for health and fitness tracking, as well as to
inspire and standardize the sporty lifestyle of
Vietnamese youth.

[FOR BRANDS -
@@@W[H] ] sn:n.jtmn | @ thegioididong

LEKY KET HOP TAC CHIEN LUGC NGANH HANG DONG HO & THET B| DEO

Gl0A smsuue &Tué 916{ DIDONG
paid outcomes positive pearned outcome
within 24h

Pesitive change
towards User healthy attitude

by G@LDEN PUBLIC RELATIONS

- BO
J il WA TS TRU COA UY BAK 0011
208 0 WA, W VIEN QWG LOKI BTMINC TO
. RLNIY “ " M,

NG BO

TAI TRO CUA UY BAN OLYMPIC

1 thang 11 nitm 2020

) E')
0 —’

BN o JONE L0 OYMPIC 0% % m @S
| ,

SAMSUNG | ) thegionidong

HOP TAC CHIEN LUGC NGANH HANG DONG HO & T
GHllA SAMSUNG & THE GIOI DX DONG




SAMSUNG >

ALSO, WE ESTABLISH A PLATFORM TO EMBED SAMSUNG PRODUCT FUNCTIONALITY INTO
YOUTH'’S LIFESTYLE

y Noe N



SAMSUNG

RELENTLESSLY THRIVE FOR THE LEAD

[FORk CUSTOMER
EXPERIENCE

We create precious chance for Vietnamese
youths to encounter those leaders of a world-
class company, Samsung, and get them to know
the “Relentlessly thrive for the lead” culture of the
company

[FORk BRANDS
GROWTH

Creating opportunities for Samsung to speak to the
public, thereby building their positive image and
spreading out brand vision & mission.

by G@LDEN PUBLIC RELATIONS




RI©ARN MY [RIOSPITAL

TRUST INDUCED FROM THE HEARTFELT
EXPERTISE IMAGE PAVES THE WAY FOR NO.1
PRIVATE HOSPITAL IN VIETNAM

[FOR CUSTOMER
EXPERIENCE

Originated from Personal Branding, GColden has
successfully portrayed the image of a professional and
expertised CEO, which enhances the trust of
Vietnamese customers in Hoan My hospital and offer
them the peace of mind when choosing a trustworthy
and safe destination for healthcare service.

[FOk BRANDS
GROWTUTH]

Successfully built Hoan My’s corporate image in
consumer minds as the biggest hospital network in
Vietnam operated by heartfelt doctor and the expertise
in Cardio, O&G, Orthopedic and Gastro

by G@LDEN PUBLIC RELATIONS




SAMSUNG

CREATE A PLATFORM SHOWCASING HOW SAMSUNG TECHS
CAN DRIVE VIETNAMESE YOUTH'’S POTENTIAL AND DO

by G@LDEN PUBLIC RELATIONS

WHAT THEY CAN'T

[FOR CUSTOMER - g i :
EE:Z@E@DEN@E e 88 kim duc A knong A " A ;m
We organized PR STUNT as a Livestream on Kenhl4 by Round Table woriis NGHE 4.0
Discussion, hosted by experts and Doer real case - Hot blogger Giang oi, ' ' ®) e

empowering Vietnamese people to overcome their barriers, brushing ‘ L iveswenn] - 8 OICH CHIYSI NOHE HOVP THR 40
aside the words ‘Do What You Can't’ and showcasing how Samsung techs i o
can facilitate their passion point in the 4.0 era. P ’ nl?ﬁ‘..‘.1;‘2?}“;“Z“._:‘::‘X;‘:JS?E‘.'.’.;1‘;,:":’.‘{;:::Z

‘ B T TGRS ————
WINNER e
SU DICH CHUYEN NGHE NGHIEP

7ok BRANDS

GROWTTH

v Impressive earned outcomes with the impression score of 1:5

v Best practice set out: inspiring workshop content hosting by strong

images of influencers who doing 4.0 careers. e S
WINNER




SAMSUNG

la

APART FROM THAT, WE ALSO ESTABLISH A KOLS PLATFORM NAMELY “AWESOME
GENERATION’ TO SERVE SAMSUNG A SERIES

@ misthyyyy © Xom t Gm ba ara 89 4

Camara tau 4845 v Camera Macro
Chup G G, chup rgn 4 toke cloh
8 img e 8 chat b v, o
i st ma G 6an 1 1 b @

T 8 o om Sameung Galaey ASY
v

A, vbo ik s i 06 s ol
s e

s v samaung comArigalenysS
v

‘ #Camar dacroCECIRCinh
i

’)‘ v EXE R

51637 ks

Ty aary
PDATCHitA MDY CHERG

vieg
5813 vl qua g nbin e b0 & Camera Samsuny

70 Cho 4 Gl 00 18 how, 18 . W0 9. Dl

@ connienguyen va TL187 nguo khic
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COMIFORIT

G@LDEN SCREEN PRODUCTION

THE 10M VIEWED, MEANINGFUL AND
CATCHING MUSIC VIDEO

- & ol

FOR CUSTOMER = B 79
EXPERIENCE ANy
We produced a music video as a key-hook of a % e y /
campaign to stay in users’ mind and ask for their "GN & il ey '

accompany with Comfort and contribute 20L of clean
water to Vietham by sharing the secret to saving water
onh Comfort's website!

QUANAO
LUON THOM THO _

mlttnay-quan-de-luén-thomitho

[F©0lk BRANDS
ROLES
TOM View SO0M reach
On social medias Online and offline

CHI EM VAT VA VIEC NHA,
GIO DAY CHI XA 1 LAN LA XONG

1 Bl M3 of clean water

Save for Vietham



NeoG PUNG BEAUTY

ESTABLISH AN ICONIC BEAUTY MOVEMENT ENDORSED
BY TIMELESS BEAUTY ICON CHAU HAI MY - ADORED BY
TOP BEAUTIES IN VIET NAM

[FOR CUSTOMER
EXPERIENCE

Ngoc Dung Beauty with a mission to bring the perfect beauty to every
woman to achieve more, to gain more success and happiness in life. The
biggest challenge is most woman is lack of encouragement and fear to
take action. Brand invited Kathy Chow-international famous actress
came shared her true stories about how she maintained her beauty as a
weapon to achieve numerous success. By doing so, she had inspired and
encouraged so many women to take action and be the best version of
themself.

[FORk BRANDS
GROWTTH

‘/50 Reporters and editors joined the event

‘/150 social outcomes (Vnexpress, afamily, thanhnien, ngoisao,
viethamnet, kenh14, bazaar, elle, eva.....)

v TV News: HTV9, VTCS8, VTC9,...

‘/1 00% positive news
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AMAZON GLOBAL SELLING (ASG)

AFFIRM AMAZON AS A GLOBAL LEADING
ECOMMERCE BRAND IN VIETNAM MARKET TO
GROW THE LOCAL SELLERS FORCE

[FOR CUSTOMER
EXPERIENCE

Golden tends to uplift ASG’s image to enhance Vietnamese
sellers’ trust in the world-leading ecommerce brand, which
hands them a chance to join the Cross-border ecommerce
global trend and earn greater profits

[FORk BRANDS
GROWTH

Affirm Amazon brand direction as the global leader
ecommerce brand and grow the firm'’s local sellers force.

amazon

£ ATy

'l 3 15:00 - 16:00
KiHI TAU TAI KHUAN TREN AMAZON

. 89

HGi thao tryc tuyén
NHUNG BIEU CAN BIET

by G@LDEN DIGITAL

bal Selling Vietnam &
a0 Lim anh @ - Moy 23 ot 2

P

A TAIKHOAN BAN HANG CHUYEN NGHIER
t ddu 120 13 khoan trén Amazon, Amazon Giobal
iga chon dBng ky thi khoin Chuyén

5 LUU ¥ CHUAN BI GIAY TO.

dé 1o 16i khodn thanh céag '

8. THUONG MAI
DIEN TU QUOC TE T2
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Integrate brand superior functional Elevate brand imagery by building
value - One rinse, into consumer life brand association with Fashion
with an impact at national scale platform




COMIFORN = USLP 2017/

AN INTEGRATED APPROACH TO ESTABLISH A CSR PLATFORM
TO SOLVE NATIONAL ISSUE & ASPIRE AUDIENCE WITH THE
PRODUCT ROLE IN DAILY LIFE TO DRIVE SALES

[FOR CUSTOMER
EXPERIENCE

We started with Media Engagement then built up a Community Movement
that turned a brand idea (one rinse to save water) into a social idea (save
water for drought and salinity regions), harmonizing both Business Vision
and Social Mission, which successfully tackles the sweet spot among
consumer insight, social context, brand values and product roles that

MOTIVATES positive behavioural change towards water usage, creating
more significant impact.

[Folk BRANDS

GROWTH

S reach 200 ep-tier  258%

online & offline articles earned PR
+B1 BPSs 5&8% USG Crowh YU

Comfort 1 Rinse Share Comfort 1 Rinse

by G@LDEN PUBLIC RELATIONS

RINSE ONE WITH COMFORT

S yous,



v WHEN: 20-22/7/2017
v WHERE: NGUYEN HUE AVE, HCMC

v As other big cities in vietnam owns their
SPECIAL PUBLIC EVENT To promote their
IMAGE, SOCIAL ENCAGEMENT - Ho Chi
Minh city does need also.

v First time ever, golden communication
group and hcmc department of tourism
have collaborated for the FIRST
TECHNOLOGY FASHION AND TOURIST
FESTIVAL ON NGUYEN HUE STREET.

FESTIVAL

011

by G@LDEN EVENT

FASHION

Hl'a.m ! /

' “"nll'lu



FREEFIRE X SON TUNG MTP

by G@LDENEVENT

LAUNCHING EVENT VO AKGRIETD
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ABOUT I SIS

Launch the FIRST VIETNAMESE CHARACTER of NUHEINESSSES

Freekire in 2020

[FolR CUSTOMER ' ~ FREEF'REX @ONTUNGM-TP
EXEERIENCE ‘ SXYLSR
. Be the first to experience the Skyler who is Son

. Tung MTP in FreeFire at the even

[FOR BRANDS

GROWITH
Combining different communication activities with a

focus on the launch event of Son Tung MTP has
helped FreeFire increase brand Awareness in the
market.
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by G@LDENEVENT

CAMPAIGN INCLUDES
ACTIVATION & LAUNCH EVENT

[FOR CUSTOMER [Fok BRANDS

EXPERIENCE GROWTTH

Experience new products of . ACTIVATION: 6000 participants in 4 days
Viet bile with

|u|§kr;agr;r;tr?o e ey . EVENT: engage with 220 audiences

(Media, MPV, BS, Key Partners, VNM team)



HUDA CERNTRAL TOR Tr/ALERNT

by G@LDENEVENT
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(N
TOP TALENT

TOP 5 HIGHEST RATED
TV SHOWS IN 2019

ok CUSTOMER

[EXRERIENCE

Combine between Golden Event and
companies of Golden Communication
group for casting to select potential
vocalists for the finale

[F0R BRANDS v IN THE CENTRAL REGION OF 2019, ATTRACTING
GROWATH MORE THAN 10,000 CONTESTANTS.

v RECRUIT CONTESTANTS IN 06 CITIES/PROVINCES.
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DUNTCR LADY = DIERN] DO DO

w

AN ICONIC CSR CAMPAIGN THAT INSPIRES A GENERATION AND LAYS
THE FOUNDATION FOR A 20-YEAR JOURNEY

[FOR CUSTOMER
EXPERIENCE

We come up with a CSR campaignh to solve the urgent dropout
rate of poor children as we always believe academic is not the only
way to be successful, but a short one. Consequently, we
ENCOURAGE PEOPLE to take practical actions, we CONNECT THE
KIND HEARTS with the poor children and let them ACHIEVE
THEIR DREAM of going to school.

DEN DOMBOM

[Folk BRANDS
CROWL B ATl
8 SCHOOLS 20,000 scholarships 150,000$
were built for remote children were raised
102,323 >40,000 >40,000 votes >40,000$

website traffic FB fans for 600 nominates of scholarship for SMS texting



POND'S ACNE CLEAR

SOLVE TEENAGERS’ SELF-DEPRECIATION DUE TO
ACNES WITH POND’S NEW PRODUCT ENDORSED

BY KOLS

[FOR CUSTOMER
EXPERIENCE

Golden effectively leverages social listening tools and
influencers to create a short film which catches the eyes of
local teenagers feeling so self-depreciated due to acnes,
recommend them Pond’s new product as a solution for aches
fear and help regain their self-confidence.

[FoOlRk BRANDS
GROWATTH

3,027,391 5,699,817
social interactions short film views

£ TPHAMOIVE CHAM SOC DA

"~ by G@LDEN DIGITAL




23 years of real value creation to form
prime relationship with our dear clients
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G@LDENPR

Content Marketing
1. CORPORATE PR
* Reputation management
*Issue & Crisis management
*CSR
* Internal communication
* Thought Leadership

2. PUBLIC AFFAIR

* Media Relation

* Government Relation
* Networking

NS 4

~COMML

SOLUTION

3. RETAINER PR

* Corporate and Brand Strategy

* Press Office

* Content Development and
Execution

* Media Engagement

* Media Training

* Competitor analysis

* PR Projects Implementation and
Marketing Counseling

4. CONSUMER PR

* Strategic Planning

* PR Implementation

* Thought Leadership
* Content Marketing

* Influencer Marketing
* Award Programs

5. BRAND PURPOSE

* Strategic Planning

* Uncover path to purchase

* Build ecosystem to deliver CTA

G@LDEN

DIGITAL

1. INTEGRATED DIGITAL STRATEGY
* Discuss Business Objectives

* Data-driven insight

* Path To Purchase

* Integrated campaign led by Digital

2. DIGITAL MARKETING & PR

* Digital PR

* Measure Digital PR/Activation
Effectiveness

* Digital marketing Activation

3. DIGITAL CRM/CUSTOMER CARE
* Digital CRM

* Customer care on Social Media

* Contextual Customer care

4. INFLUENCER MARKETING

* Clear Methodology

* Scanned by Tool & Filter by Human

* Answer Communication Objectives

* Focus on real influencers who can
reach the right target

5. VIDEO MARKETING

*Video content on innovative format
* Data-driven insight & content

* Short-form & mobile first

6. MEDIA & DATA-TECH
ORCHESTRATION

* Programmatic Media Buying

* Data-driven Optimization

» Data/Media/Creative Planning
* Tech Solution


Golden Digital _Credentials_2019 .pdf

G@LDEN

1. EVENT

* Corporate Event

* Conference & Symposium

* Award & Anniversary

* Gala dinner & Luxury Banquet

2. CAMPAIGN FOR BRAND
ACTIVATION

* Product Launching

* Booth Roadshow & Parade
* Mall Event

* Consumer Event

3. ENTERTAINMENT

* Festival

* Music show/ Classy concert
* Fashion show

4. TRADE MARKETING TOOL

* Door to door sales

* Telemarketing

* Direct mail

* POSM & Production installation

5. FAIR PLANNING & ORGANIZING
6. INTEGRATED MARKETING

7. LIVE MARKETING

* Online Event: Tranformation to
MULTI-INTERACTION & LIMITLESS
CONNECTION

* Online Training: Exciting convenient
& efficient training — workshop

* Social Activation: a complete
activation solution

GOLDEN

1. CONTENT DEVELOPMENT &
PRODUCTION

* Corporate Video Clips

* Inspirational Clips

* Viral Clips

*Year end party Clips

* TVC Production

* Web Series

2. TALENT/KOL MANAGEMENT
* KOL content management
* KOL management

3. TVSHOW

* TV Show production

* TV Series production

*TV show & TV series licensing

1. INFLUENCER STRATEGY

2. INFLUENCER BOOKING &
MANAGEMENT

3. INFLUENCER VISUAL &
CONTENT PRODUCTION

4. INFLUENCER CO-PROJECT

5. INFLUENCER EVENT
ORGANIZATION

6. INFLUENCER STUNT

7. INFLUENCER SHOOTING

4. MEDIA PLANNING & BOOKING
—_— 8. CONTENT2COMMERCE
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Contact: <info@goldenadgroup.vn>




